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TRUSTED BECAUSE IT’S TESTED

THE KCMA BRAND
THE KITCHEN CABINET MANUFACTURERS ASSOCIATION IS
A PROUD AND VITAL BRAND, PROTECTING AND HELPING TO
GROW ONE OF AMERICA’S LAST GREAT INDUSTRIES.
Everything we do and say, everything we print, post and broadcast should
communicate our unique brand positioning and benefits.
This guide will help each of us to stay on point with our communications.
Like the North Star, as long as we stay true to this direction, we will continue
to reinforce and build value in this presence we call brand.
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CORPORATE IDENTITY
KCMA has a long and proud history. Its new identity reflects the strength of the association, the
unity and solidarity of its members and the trust that our industry and the public has placed in it.

WHO WE ARE
THE KITCHEN CABINET MANUFACTURERS ASSOCIATION
MISSION STATEMENT
KCMA establishes and promotes standards for the kitchen cabinet industry;
defends and advocates in support of the industry; and arms our members
with valuable tools necessary to promote and grow their businesses.
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QUALITY
PROMO SEAL
FOR EXTERNAL (MEMBERS)
AND INTERNAL USE
The KCMA Quality Certification Seal
(otherwise known as the ANSI seal) is to be used to
signify that a company has passed the requirements
earning this seal, or on KCMA materials advertising
this seal and program.
Only approved companies may display
this seal on their website and marketing
materials. Companies must follow all
brand and legal guidelines detailed
in this brand guide.
This seal may not be altered
in any way, including colors
and wording. When resizing,
all proportions must
remain intact.
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KCMA
STICKERS
KCMA Certification stickers are to be given to companies who have
passed the requirements of the ANSI and/or ESP programs and have
earned the right to display the stickers on their cabinets.
A company may either display only the ANSI sticker, only the
ESP sticker, or a sticker with both the ANSI and ESP seals.
These stickers have sections at the bottom for
either the company name and/or code that will be
associated with the company and certification.
2”

These stickers may not be altered in any way,
including colors and wording. If for any
reason the stickers need to be resized, all
proportions must remain intact.

CODE OR
COMPANY NAME GOES HERE

1.75”

2”

3.5”

CODE OR
COMPANY NAME GOES HERE

1.88”
CODE OR
COMPANY NAME GOES HERE

1.75”
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SUGGESTED
MESSAGING
In addition to color and font specifications, included here is
suggested messaging to help you promote the KCMA/ANSI
certification to your customers.
This messaging may be used by a company that has
passed the requirements earning them the KCMA/ANSI
Certification Seal.
Use the seal on your website to show consumers
and dealers your commitment to producing
high quality and durable cabinets. For
example - in the About section or on your
company’s home page.
We also encourage you to use
the KCMA/ANSI logo in print
and digital advertisements
and marketing materials
(such as fliers, post cards,
pamphlets, promotions
at/for industry
shows, etc.)

EXAMPLE MESSAGES
“Trusted because it’s tested.”
“Skip the worry when deciding which cabinets
to purchase. We have the KCMA/ANSI A161.1 Seal
so you know you’ve made a smart investment.”
“KCMA does your homework for you. Our cabinets
passed the toughest tests of durability and
performance in the marketplace today and have
earned the prestigious KCMA Certification Seal.”
“We participate in the KCMA/ANSI A161.1
certification program because our customers
deserve the comfort that comes with knowing
their cabinetry will take whatever life dishes out.”
“Trust our cabinets because we trust KCMA,
the organization that has set the standard for
cabinets since 1965.”
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SUGGESTED
MESSAGING
KCMA’s rigorous, in-laboratory compliance program measures the integrity of our cabinets through
five tests covering cabinet structure, door and drawer operation and the cabinetry finish.
• Our cabinets go through a variety of weight tests to ensure they are safe, sturdy, and durable for
our customers. Falling cans, your china collection and even grabbing ahold of a cabinet door during
a fall are no match for our KCMA certified cabinets.
• Next, our cabinet doors are slide tested for 25,000 cycles. That’s 25 years’ worth of use in an
average family home. Our KCMA-certified cabinetry will keep pace with your active lifestyle.
• Third, we swing test our cabinets to avoid the shoddy look of loose or unaligned cabinet doors that
often occur over time. KCMA certification ensures our cabinetry operates flawlessly with
no signs of damage or looseness.
• Next we test the finish of our cabinets to ensure they can stand up to real-world use. The KCMA
test exposes cabinetry to such stain threats as vinegar, grape juice, coffee, alcohol and even
mustard for varying amounts of time.
• Finally, we heat test our cabinets to prove they can handle the inevitable temperature hazards in
your kitchen with no discoloration or blistering.
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COLOR PALETTE
Colors are as critical to the KCMA brand image as the logo and tagline, and for the same
reasons. To stray from the established palette would send a signal of inauthenticity.

KCMA SEAL COLOR PALETTE
This is the KCMA seal color; use it and its tints for graphic elements,
tagline and logo treatments in all media as appropriate.

ANSI SEAL
BLUE
CMYK: C=100, M=65, Y=37, K=21
RGB: R=0, G=78, B=114
HEX: # 004e72
PANTONE (PMS): 3025 C
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TYPOGRAPHY
When it comes to branding, typography speaks louder than words. KCMA’s
choice of its clean, well-proportioned typeface communicates a confident and
stylish choice for a company that continually aspires to greater innovation.

PRIMARY TYPEFACE
THE KCMA PRIMARY TYPEFACE IS LATO.
Lato Semi-bold, in all capitals, is typically used for headlines and reversed-out
text within graphic elements. When used in these ways, the text may be
tracked out to 100.
Lato Regular and Lato Light can also be used for headlines as well as
sub-headlines.
This sans-serif font makes up the KCMA logo and is used in all KCMA seals.
Headlines in ads, on the website or in collateral pieces are always in all capitals.

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

Aa
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SECONDARY TYPEFACE
THE KCMA SECONDARY TYPEFACE
IS DIN ALTERNATE.
DIN Alternate, in all capitals, may be used for headlines and sub-headlines.
The text may be tracked out to 50. When used for sub-headlines, the text
may be 80% smaller than the headline.
This font may be used in body copy.
Body copy should never be smaller than 10 points.
This sans-serif font is used in all KCMA seals.

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

Aa
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LEGAL USAGE GUIDE
Once you know your brand, it is critical to understand the
proper way to express it. To misuse the graphics, colors or
other elements would be detrimental to the KCMA brand.
Guidelines exist to ensure accurate usage and publication.

LEGAL USAGE GUIDELINES INTRODUCTION
The purpose of this document is to provide members of the Kitchen Cabinet Manufacturers Association
(“KCMA”) with an illustration and further explanation of the terms, conditions and restrictions regarding use
of the KCMA Logo (“Mark”) as set forth in the KCMA Logo Mark License Agreement. In order to preserve
the integrity and goodwill of the Mark, KCMA has established the following requirements that are designed
to protect the goodwill and value of the Mark for KCMA and KCMA members. If the Mark were used
improperly and if KCMA did not take reasonable action to correct misuse, trademark protection could be
lost. Compliance with this policy is a condition for the use or display of the Mark. Nothing in this document
shall be construed to supersede the governance of the KCMA Logo Mark License Agreement. Each member
acknowledges the right of KCMA, in its sole and unfettered discretion, at any time to alter these Guidelines
without notice and/or to revoke permission to use and/or display any or all
of the Mark.
Please become familiar with these Guidelines and apply its rules when developing collateral pieces that
feature the Mark. If you need further assistance, or would like KCMA to review business materials that you
are developing that feature the Mark, please feel free to contact us at (703) 264-1690 or info@kcma.org.
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QUALITY SEAL
These logo guidelines are meant to protect the integrity and
credibility of the KCMA/ANSI cabinet testing & certification
program, represented by the logo (the “Mark”) and the
KCMA/ANSI Seal (“Seal”). Since the Mark, the Seal, colors,
sizes and fonts are the visual means by which the KCMA/ANSI
certification program distinguishes itself, it is imperative that all
materials use the Mark and Seal correctly. Continuity is the key to
building a brand and these guidelines will help build and maintain
a consistent and strong brand identity. If the Mark or Seal were
used improperly and if KCMA did not take reasonable action to
correct misuse, trademark protection could be lost. Compliance
with these Guidelines is a condition for the use or display of the
Mark or the Seal. Each manufacturer using the Mark and/or the
Seal acknowledges the right of KCMA, in its sole and unfettered
discretion, at any time to alter these Guidelines without notice
and/or to revoke permission to use and/or display the Mark
and the Seal. Nothing in this document shall be construed to
supersede the governance of the Certification Program
License Agreement.
Please become familiar with these Guidelines and apply its
rules when displaying the Mark or the Seal. If you need further
assistance, please feel free to contact us at (703) 264-1690
or carnold@kcma.org.

Display Guidelines Applicable to Both Mark and Seal:
• Examples of approved displays of the Mark and Seal appear
below – any other MUST be approved by KCMA.
• All reproductions of the Mark and Seal must be made from the
original reproduction artwork provided by KCMA. Companies
with certified product lines may obtain reproduction images
via download from the KCMA web site at www.kcma.org or
by contacting KCMA by telephone at (703) 264-1690 or
e-mail at carnold@kcma.org.
• The Mark and Seal must be displayed with the appropriate
® or TM imprint as required.
• The Mark and Seal may not be presented in a sentence or
as part of another logo.
• The Mark and Seal (if the Seal is used on product packaging)
must be used against a solid background. It may not be set
against complex patterns, illustrations, photography, etc.
• The minimum amount of space allowed between the Mark or
Seal and any other copy or artwork is ¼”. The Mark must never
be placed less than ¼” from the edge of the page.
• The Mark or Seal may not be distorted, reshaped, or altered
in any way, nor should it appear blurred or illegible.
• The Mark and Seal may not be enclosed in a border or shape.
• Do not vary the proportions of the Mark or Seal.
• Do not substitute any typefaces in the Mark or Seal.
• The minimum size of the Mark or Seal is a 1” in diameter.
The suggested size is 1½” or larger.
• The Mark and Seal may only be presented in Pantone®
3025C or in black and white. Please use color when possible.
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KCMA/ANSI LOGO (“MARK”)
For Use on Marketing Material
(Note No Reference to Year of Standard)
Use Guidelines for Mark:
• The Mark may only be used in connection with promotional
material for a certified product line. When using the Mark,
the materials on which the Mark appears must refer clearly
to a specific certified product line.
• The Mark may not be used on general company promotional
materials or web sites that merely promote the company.
However, the Mark may be used on promotional materials
and web pages that promote a specific certified product line.
• The Mark may be used on product packaging for certified
product lines.
• When using the Mark on materials promoting a certified
product line, the Mark must appear in a manner where it is
clear the Mark applies to a specific certified product line.
By way of an example, if a company produces a catalog that
contains some certified product lines and other product lines
that are not certified, the Mark cannot appear on the cover of
the catalog, but rather only on those pages where the certified
product lines appear. By way of another example, in a situation
where several certified and uncertified product lines appear
on a single page of a brochure or web page, the Mark must be
displayed in close proximity to the certified product lines so
that it is reasonably clear which product lines are certified and
which product lines are not.
• The Mark may not be applied to products themselves (only
on product packaging). The Mark may be used in materials
promoting a certified product line as long as it is distinctively
positioned and not competing with, or crowded by other copy
or artwork on the page.

• Do not use the Seal in place of the Mark. The Seal,
which differs from the Mark by including the year of the
current standard and company name or code, is only to
be used directly on products. The Mark should be used
for marketing materials.
• Companies with certified product lines may distribute clean,
camera ready versions of the Mark to dealers, retailers and
customers to display in materials promoting certified product
lines with the understanding that it is their own responsibility
to see that the logo is used only to promote certified product
lines and that Mark usage meets all of these Guidelines.
• Should product line certification be suspended or terminated
for any reason, or should privileges to display the Mark be
revoked by KCMA for any reason, then the Mark must be
removed from all advertising, literature, web sites, business
cards, brochures, product packaging, etc. and/or wherever the
Mark has been displayed by the company or any of its dealers,
retailers or customers.
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KCMA/ANSI SEAL (“SEAL”)
For Use on Products Only
(Note Reference to Standard Version Number)
Use Guidelines for Seal:
• The Seal may only be applied to a certified product line.
• Do not use the Seal in place of the Mark. The Seal, which
differs from the Mark by including the year of the current
standard and company name or code, is only to be used
directly on products. The Seal may never be used for
marketing materials or on product packaging.
• Should brand certification be suspended or terminated
for any reason, or should privileges to display the Seal be
revoked by KCMA for any reason, then the Seal must be
removed from all products.
*Effective date: March 1, 2018. Materials developed after this
date must adhere to these Guidelines.
**TRANSITION TO NEW LOGO: MANUFACTURERS OF
CERTIFIED PRODUCT LINES MUST TRANSITION TO
THE NEW KCMA/ANSI CERTIFICATION LOGO WHEN
IT HAS EXHAUSTED ITS EXISTING INVENTORY OF SEALS
DISPLAYING THE OLD LOGO, NOT TO EXCEED 365 DAYS
FROM THE ABOVE EFFECTIVE DATE.
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